
TABLE OF CONTENTS, No. 4, 2024 

TABLE OF CONTENTS 

 

CHIEF EXPERT’S COLUMN                                                                                                    

The fight against unlawful creative works in the Internet is picking up steam………………...  4 

 

ADVERTISING 

What questions arise when advertising cases are examined……………………………………..  8 

How do the Federal Antimonopoly Service’s Departments  

fight against non-ethical advertising……………………………………………………………… 20 

Breaches in the advertising of banking services.  

What threats they pose and how they are prevented…………………………………………….. 24 

How advertising is concealed: An overview of the practice……………………………………... 32 

 

FACTS AND FIGURES………………………………………………………………………………. 40 

 

BUSINESS MEETINGS 

June’s antimonopoly talking points………………………………………………………………. 42 

 

IN FOCUS 

A conflict of interests in corporate procurement………………………………………………… 48 

 

LEGAL POSITIONS 

The Constitutional Court discusses unitary enterprises  

receiving subsidies without bidding………………………………………………………………. 56 

Prosecutors’ cartel lawsuits. Procedural aspects………………………………………………… 62 

 

PRACTICE OF THE FEDERAL ANTIMONOPOLY SERVICE’S DEPARTMENTS 

A limitation of competition when land plots are disposed of……………………………………. 68 

 

JUDICIAL NAVIGATOR……………………………………………………………………………. 74 

 

 

 

 

 

 

 
cljournal.ru 


